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Editorial 

 

Management of tourism destinations and suppliers is a big challenge. So many modules need to be coor-

dinated, such as the command and dispatching module, business management module, electronic monitoring 

module, security module, traffic management module, resource management module, tourist service module, 

and marketing promotion module. So many supporting elements need to be ensured to work well such as 

infrastructure and data. So many opinions from different groups need to be harmonized, such as tourists, market, 

enterprise and government. 

In this issue, studies about management in smart tourism were collected. These cases include related 

research about China and Latin America. Detailed suggestions and innovations are provided here. Management 

of special situations is also contained. Many thanks to all authors to publish their valuable articles in our journal. 
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